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À propos
À l’écoute de vos besoins, j’accompagne chaque projet du premier échange  
jusqu’à sa réalisation finale.
J’accorde une attention particulière au dialogue et à la compréhension de votre 
univers, car c’est dans cet échange que naissent les idées justes et les images  
qui vous ressemblent.

Mon approche repose sur la simplicité, la cohérence et l’émotion visuelle.
J’aime imaginer des identités fortes, des mises en page harmonieuses et des 
visuels porteurs de sens.
Avec plus de trente ans d’expérience en direction artistique et en graphisme,  
dans la presse (Groupe Marie Claire, Rustica, Groupe Michel Hommell) comme  
en agence de communication, je maîtrise toutes les étapes de la chaîne graphique, 
du concept à la production.

Cette expérience m’a appris à conjuguer exigence, sens du détail et plaisir de créer.
Mon univers s’inspire du design, de la photographie, de la musique, de la mode,  
de la nature et de tout ce qui nourrit la créativité.
Mes outils : un Mac, une tablette graphique et la Suite Adobe…  
mais aussi du papier, des crayons et un appareil photo.

Je travaille en totale autonomie, à distance, tout en restant disponible et réactive.
Cette organisation me permet d’avancer efficacement sur chaque projet, en 
gardant souplesse et proximité dans les échanges.

Ce portfolio n’est qu’un aperçu de mon travail.
Découvrez-en plus sur www.isabelledalle.com/bookportfolio
mes réalisations presse www.isabelledalle.com/presse 
mes créations personnelles www.isabelledalle.com/store

http://www.isabelledalle.com/bookportfolio
http://www.isabelledalle.com/presse
http://www.isabelledalle.com/store
https://www.linkedin.com/in/isabelledalle/
https://www.isabelledalle.com
https://wa.me/33660263896
mailto:isabelle.dalle%40yahoo.fr?subject=


#1 presse magazine
LES DIFFÉRENTS MAGAZINES POUR LESQUELS J’AI TRAVAILLÉ EN TANT QUE DIRECTRICE ARTISTIQUE  
AU SEIN DES RÉDACTIONS. Vous pourrez voir des exemples des pages intérieures sur mon portfolio en ligne.

QUELQUES EXEMPLES DE MAGAZINES POUR LESQUELS J’AI EFFECTUÉ DES MISSIONS DE REMPLACEMENTS  
RÉGULIERS (RENFORTS MAQUETTE) AU SEIN DES RÉDACTIONS.

https://www.isabelledalle.com/presse


#2 édition
SÉLECTION DE LIVRES, CARNETS ET AGENDAS RÉALISÉS POUR DIFFÉRENTS ÉDITEURS.

J’imagine et conçois des livres, 
carnets et agendas en soignant 
chaque détail — typographie, 
mise en page, rythme visuel.

Chaque projet éditorial est pensé 
pour valoriser le contenu, offrir 
une lecture fluide et créer un 
objet graphique harmonieux, à la 
fois fonctionnel et esthétique.



#3 logo
QUELQUES CRÉATIONS DE LOGOS POUR LA PRESSE, L’ÉDITION ET DIVERS PROJETS DE COMMUNICATION.

Chaque logo est conçu comme 
un élément central de l’identité 
visuelle, pensé pour refléter 
l’univers, les valeurs et la 
personnalité du client.

Formes, typographie et couleur 
s’accordent pour créer un signe 
juste, distinctif et durable.



#4 communication
QUELQUES EXEMPLES : BROCHURES, AFFICHES, FLYERS, DOSSIER DE PRESSE ET BANNERS…

Quel que soit le support (print ou web) je conçois des visuels adaptés 
à chaque contexte de diffusion.

Affiches, brochures, dossiers de presse ou bannières digitales :  
chaque création est pensée pour allier clarté, équilibre et impact visuel.
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Brace yourself... 
Disruptions 

ahead!

Brace yourself... 
Disruptions 

ahead!

Digital trends 2025

"Hey ChatGPT, what’s going to happen in the next 5 years?"
The fact that we can ask this question and expect 

an argumented (yet disputable) answer shows how 
huge a leap technology has made recently. 

New generations arrive and strongly challenge the 
established organizations. This leads us to warn you:

1

Back to the trend (now)

e-commerce overboosted 
during the pandemic

Back to basics Hyper-consumption
For commerce linked with inflation & 

carbon impact consciousness awareness
In China, Single’s Day 2021 sales 
attracted 900 million shoppers in 1 day!

74%
of consumers say second-hand apparel 

is more socially acceptable now than it 
was 5 years ago. 

Source: Global Data 

VS

Generative AI can 
impact lots of application 
domains… are we ready?

ChatGPT
took only 2 months to get 
to 100M enrolled users

85%-95%
74%-84%
60%-73%
44%-59%

Europe Internet 
purchases by 
individuals

Only

45%
of people in Turkey
buy regulary online

Over

90%
of people in the 
Nordics buy regularly 
online

Advanced online & 
video support in 
2023, not yet all B2C 
interactions

Source: Domo

New digital reflex

Every minute
of the day

104.6K
hours spent in 
Zoom meetings

B2C

The future 
is unevenly 
distributed

Liveshopping was usual in China since 2018 
today it’s become the norm… but not only in China

Worldline  
Client Pilots ReX 

Smart- & Soft-POS 
are replacing “old POS”

 

Merchant & payment perspectives

Best-in-class eXperience 
has become the norm

Digital & Online 
Overboost (almost)

Today's customers 
are children of 
the GAFA's...

Putting pressure on 
existing players to 
adjust to this new 
normal   

checks of the 
tracking page 
per order!

of consumers won’t 
forgive brands who 
don’t deliver on time
Source: EY Research

Newcomers are raising 
the level of service even more

Alt-commerce and re-commerce have 
arrived to match these new expectations

of shoppers in 2022 
want same-day 
shipping
Source: Invesp

80%

1/5

3.5

GAFA’s have raised 
drastically customer 
expectations in 
terms of services   

Constant expansion of 
digital tech for new uses 
in online & offline world: 
reinforced/overboosted 
by the pandemic but 
with a clear back to the 
trend line concerning 
e-commerce

We are here

Tech for Sustainability 
promotes social initiatives 
that use technology to 
build a today that will pave 
the way towards a more 
sustainable tomorrow

1980 1990 2000 2010 2020 2030

Gen Beta

Millennials

Internet Native

Gen Alpha

Web3 & Metaverse Native

Gen Z

Social Media / Video Native

1st millennial teen

1st gen-Z teen

1st gen-A teen

Open
Payment

Payment
with biometric

NFC

3x
sales in 1 hour of live 
shopping vs 1 day of 
e-commerce

50%
of customers are 
new to the brand

Source: Worldline

e-Ethics 
is no longer optional

Big Players impacts 
& defiances

Microsoft has already invested 
$11 billion in Open AI (ChatGPT)

Google claimed Quantum 
supremacy in 2019
Sources: Open AI blog, Nature

Big Tech are still dominant…

90%
of search market (in 2022)

Source: Statcounter

52%
+ 

of digital ads market
Source: Statista

+ + 

67%
of cloud platform market 

(217B of revenue)
Source: Statista

first product search
61%

61%

49%

32%

20% 19%
15% 15%

11%

3% 3%
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Sources: Statcounter, Synergy Research Group, Statista, Insider Intelligence

SuperApps 
include payment & 
identity cornerstone 
for user adoption

Many layoffs in 2022
All have over-hired during the pandemic, 
but now:

~ 100%
Goldman Sachs 
bank employees

≈ 

  

 

 

Wechat has  

 

monthly users in China 

 

1 billion

 
   

AliExpress offers 100M product references, 
while Amazon only offers 12M

SuperApps

Super apps bypass Apple and Google's 
in-app payments, cutting their revenue from 
sales. Despite China being 19% of the world's 
population, only 3% of Apple's income comes 
from China

Millions of mini-programs

5% to 8% fees

Apps

0% fee
mini-program 

SuperApps

30% fees

Google
Apple

But there are challengers

Democratic Oversight

DMA being specially designed for controlling 
"gatekeepers” and to ensure that these companies 
do not abuse their dominant market positions. 
Fines up to 10% of total annual worldwide revenues

More and more fines 
for GAFAM…
Source:  Wikipedia

They have been accused 
of relaying fake news 
and hate speech

1%
EU authorities enforce 
GDPR and introduce (for 
2023) Digital Markets 
Act (DMA) and the 
Digital Services Act 
(DSA)

2021                                                 2022

+19%
total worldwide sales during the Black 
Friday & Cyber Monday weekend

We are here

80%
of consumers 
say the user 
eXperience is 
as important as 
the purchased 
products & the 
services
 
Source: Salesforce

Lots of Tech 
to serve new eXperiences, 
in a less-cash society

New channels 
of interactions 

(like messaging)

New connected 
devices (like 
in-car, in VR & AR)

In web, mobile, 
tablet… but also 

gaming…

Based on new 
Tech (like with AI 
face, voice, palm 
biometrics…)

Less-cash 
society (still in 2025)

Cash-less 
society “mirage”

VS

49,000
of layoffs in 2022 

 

>50%
Chinese 
consumers shop 
via live video today

47%
of online shoppers 
would buy 
products directly 
from live videos

45%
of workforce in 2030
Source: McCrindle

They are challenged about 
energy efficiency of data centers. 
An estimated 1% of total energy 
consumption on Earth is used just 
to serve online ads (2016)

Source:  Wall Street journal 

Source: Statista

Where do people 
start their search for a product?

Source: Worldline

Key players in innovation

Leading mobile payment platforms worldwide 2022

Digital wallet users in millions

SuperApps & OS wallets 
are the winners
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NFC & mobile payment continue growth... for 
faster & more and more contactless eXperience

Big EU wallets 
fragmentation

Population 
in million1425745332 900

,+
2019 2020 2021

87%

82%
84%

Metaverse & Web3 explorations

NFC
contact-less 

& mobile 
payment

&
ALT-

payment
QR-code

Account-
2-Account

Buy Now 
Pay Later

� Payconiq
� Swish
� Vipps
� Twint
� MobilePay
� BlueCode

Workforce 
of 2030

The growth of mobile wallet globally 
has been staggering

20
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20
17

20
18

20
19

20
20

20
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20
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20
24

20
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20
26

500

1,000

1,500

2,000
In 2018, mobile payments volumes 
overtook cards. Above all thanks 
to 5 markets: India, China, 
Argentina, Brazil and UAE

Number of payment transactions (billions)

Source: Merchant Machine

Source: GlobalData

Click & collect 
is here to stay

35,022019

73,162020
+106%

80,282021
+15%

95,872022
+21%

#4 It creates better 
advertising relevancy

Autonomous shopping 
is just starting but will be here
for the long term…

#1
#2
#3

It creates a better 
shopping experience

It leads to better 
omnichannel operations

It better aligns supply 
to demand

New 
norms

Starting 
production 

Lots of 
explorations

Customers expect 
incredible quality of service, 
personalized propositions, 
constant innovation

In retail, newcomers 
offer 15 minutes 
grocery delivery or new 
eXperiences to attract 
customers

For some customers, the 
best-in-class experience 
is a second-hand 
product available next 
door or rented for a 
couple of hours

Societal and political challenges
UN sustainable 
development goals are 
taken into account by most 
companies at global level
Source: United Nations Sustainable 
Development

Climate change

Energy crisis

Inflation

New challenges for 
Inclusion 
Equity 
Accessibility

Emerging technologies are more critical and paradoxical Green Tech 
& Sustainable Tech

Tech4Good 
& Sustainable Tech

700

600

500

400

300

200

100

0

Risk 
Some like Deep Fakes 
are exploiting human 
weaknesses…

Risk 
…and using a nudge 
to manipulate people

How do we «use» 
emotions?

A nudge is the tactic 
of subtly modifying the 
behavior of a consumer

Nudging mainly 
operates through the 
affective system

Source: Laurence Devillers 

#1

#2

34.5 million
of merchants will globally 
deploy Software Point Of 
Sales (SoftPOS) solutions 
by 2027

Source: Juniper

Circular economy

RentalDigital 
sobriety

Repair

Upcycling

Resale

Traceability 
& transparency

Sales in billion U.S. dollars
Source: Statista

© Worldline 2023 https://wrl.li/digitaltrends

55

78

30

2

Months to get to 100M Users

Source: Forbes

There are disruptions ahead for sure. 
To accompany you, Worldline experts identify, 
experiment and harvest emerging technologies and 
use cases to serve sustainable customers journeys.

28%
of European 
population have 
difficulties with 
digital technologies

Source: European Datalab

1/4
of adults globally don’t 
have any account at a 
bank, other financial 
institution, or with a mobile 
money provider

Source: Worldbank

83%
of companies state that 
they support the SDGs
Source: commercialrisk

>80%
of consumers believe it’s 
important or extremely 
important for companies 
to design environmentally 
sustainable products

Source: World Economic Forum 

The real challenge is not only 
to be sustainable, but to go beyond

Source: Sphera

Restorative
Regenerative

Conventional
“Green”

Sustainable

Negative impact
Social + Environmental

Positive impact
Social + Environmental

Gives back

Less damage

: 1 000 000

: 1 000: 100 000

Energy consumption in CO2 for a digital payment
(rough estimate)

Blockchain & crypto Tech

Layer 2 PoS 
Blockchains

Polygon

Proof of stake 
Blockchains

Solana Cardano

Traditional Digital 
Payment

For some countries 
eCommerce is even 
decreasing!

Source: The Register

*first ChatGPT model was based 
on GPT-3.5

Artificial 
Intelligence 
Tech

35%
of companies report 
using AI in their 
business in 2022

42%
of companies are 
exploring AI

Source: IBM 

For example, 
to train GPT-3* AI model
CPU energy consumption

190,000 kWh

85,000 kg of CO2 
equivalents

new car in Europe 
driving 700,000 km 

twice the distance 
between the Earth 
and the Moon

=

=

=

Proof of Work 
Blockchains

Bitcoin Ethereum*

Ethereum

Gen Z & Gen alpha are 
the most comfortable 
with digital immersion 

Gen alpha are 
Metaverse 
& Web3 native 

Crypto-art
buzz and winter

New social interactions 
in games

B2C social interactions 
in 3D and eXtended 
Reality (Virtual 
Reality/Augmented 
Reality)

NFT as loyalty, 
virtual goods & 
“In Real Life” benefits

Web3 
Virtual worlds

Lots of B2B 
VR-explorations for HR, 
events, trainings,…

Social & gaming

XR VR AR

Digital asset

W
eb

3 
de

ce
nt

ralization

X 23% Y 32% Z 34% α 11%

*before the merge (15th September, 2022) Source: Worldline 

Source: Shopify

Banks face increasingly sophisticated fraud and a rising attack 
surface. Friction from security controls can drive customer churn 
unless protection is smart, fast, and bank-focused.

Single-vendor 
simplicity for 
identity, access, and 
fraud: streamlined 
risk management 
and operations.

Fast time-to-value 
 and scalable 
deployment: 
designed for banking 
environments and 
growth.

Bank-centric 
governance 
and regulatory 
alignment: auditable, 
PSD2/SCA-ready 
workflows.

Fraud reduction 
without sacrificing 
user experience 
(Worldline’s false 
positive rate is three 
times lower than the 
industry average): 
risk-based decisions 
that keep customers 
moving.

Wire transfer fraud use case:

E-wallet fraud use case:

#1 #2 #3

#1 #2 #3

Inside Smarter Fraud 
Protection for Banks. 

The Fraud challenge

A fraudster gains access to a 
business account and tries to 
initiate a high-value wire transfer.

A fraudster links a stolen credit  
card to an e-wallet account  
to make unauthorized purchases.

Worldline solutions spots 
anomalies in transaction size, 
destination, and timing, raising 
an instant alert.

Fraud Management Suite  
detects unusual device ID,  
rapid transaction attempts,  
and merchant anomalies.

The system flags the transaction 
for immediate review, halting the 
payment and preventing loss.

Blocked: The system flags the 
e-wallet as high risk, unlinks the 
card, and stops the transactions 
before funds are lost.

How it works 

Primary benefits

Signals from devices, authenticators and more converge and feed the system (device-level 
intelligence, Trusted Authentication and Access Control Server signals, as well as factors from 
each use case context from the entire multi-rails payment flow).

Fraud Management Suite analyzes signals in real time and applies risk-based policies.

Adaptive actions preserve seamless UX when risk is low and tighten controls when risk rises.

Outcomes: secure, compliant customer journeys with reduced fraud.

Real word use cases
Bank transfers & e-wallet are the dominant scam payment method.  
Source: Global State of Scams Report 2024

Be one step ahead of fraud!
Discover how Worldline can protect every transaction, 
every time, without slowing customers down.

Worldline Authentication and Fraud Suite 
Our solutions combine bank-focused identity, authentication, 
and a state-of-the-art access control server with real-time fraud 
risk decisioning to protect customers across all devices while 
preserving a smooth experience regardless of the payment rail  
or banking service used.

Proof points
PSD2 SCA alignment and privacy-by-design controls

Banking-domain heritage and deep financial-services 
experience

Availability and scale indicators from your assets:
✓ 2.4 billion yearly 3DS transactions 
✓  230 million 3DS cardholders registered  

(illustrating payments/security reach)
✓ 50M+ yearly transactions secured
✓ 15B+ yearly transactions analyzed with our Fraud Suite
✓ 25M+ enrolled devices

Platform and detection capabilities:
✓ 100+ detectors for device and environment risk signals
✓ 3 scoring dimensions: Imprint Score, Prevention Score, Behavioral Score
✓  65 million transactions per month processed in Worldline data centers 

(SCA-focused footprint)
✓ AI-driven fraud detection improvements deliver up to a 30% uplift

Scale context:
✓ Worldline revenue: 4.6bn EUR in 2024
✓ Trusted by over 100 customers (Tier 1 and Tier 2 Banks among them)
✓  10+ years of experience in authentication solutions 20+ years  

of proven fraud expertise

Sources: (1) State of Scams report 2024 - (2) Association of Certified Fraud Examiners - (3) Tietoevry Banking’s 2025 report on card and direct debit payments 
across Europe - (4) US Federal Trade Commission Report

Step 1 

Step 2 

Step 3 

Step 4 

50% 
experienced  
at least one  
scam per week1

Fraud is big business, 
costing the banking industry 

$67 billion  
per annum2

There was a 

43%  
rise in attempted 
fraud on banking 
services in 2024 
compared to the 

previous year3

In 2023, 

27%  
of people who 

reported a fraud said 
they lost money, 

while in 2024, that 
figure jumped to 

38%4

About 

38%  
of fraud losses  
are attributed  
to AI-enabled  
attacks.

Real-time risk decisions  
powered by device-level 
signals and multi-channel 
visibility.

Bank-tailored governance, 
compliance readiness, and 
privacy controls designed  
for financial services.

Scales to support large  
banking footprints across  
multiple channels.

Worldline provides flexible 
payment solutions

Full online payment  
(Web & In-App) 

Proximity payment  
(Bike kiosk) 

Cross-Channel:  
Convert proximity 
payment into  
eCom transaction  
for greater flexibility

Our solutions are used  
in major cities across Europe

In 2023 we processed

32 M+
Transactions

188 M€
Merchant  
value

3,000 
Payment 
terminals

> 40% in e-Commerce,  
> 60% at Payment kiosks

We offer shared  
Mobility end-to-end 
payment services 
Payment terminals 
Payment gateways  
Acquiring.

Payment solutions  
to make Bike Sharing easier

London

Brussels

Paris
Lyon  
Toulouse 
Bordeaux 
Lille 
 
Madrid
Sevilla 
Valencia

Payment solutions  
to make shared  
mobility easier.

Source: Insights into the Shared Mobility Market Evolution [2023-2030]: 
Examining Trends and Forecasts | LinkedIn

Source: Journal of Transport Geography Volume 118, June 2024, 103918

70,7% have at least one 
bike-sharing scheme

74,9% have at least one 
car-sharing scheme

61,4% have at least one  
scooter-sharing scheme

16.4% have at least one 
moped-sharing scheme

15.8% have at least one  
cargo bike-sharing scheme

The global shared mobility 
market size is expected  
to grow at a CAGR of 41.65%  
from 2023 until 2030, 
representing up to 7% of all 
urban transport journeys,  
up from 3% in 2023.

In Europe, among the 311 above 
100,000 inhabitants’ cities:

49
220

233

191

51

Key use cases 

Accept
Route & switch
Acquire & clear
Reconcile & pay
Dispute & fraud MGT
Data analytics

 

Trusted
Compliant,  
secure, 
Highly available 

Open
Ecosystem, 
Interoperable,  
API-First

Low-cost
Modular,  
Self-service, 
Efficient

Standard
Market standards, 
Harmonised 
interfaces

Scalable
Multi-region, 
Adaptive,  
Cloud-friendly 

Vision statement

"Drive the future of payments with trusted, open and low-cost 
processing solution offering standard and scalable services  
to enable full value of payment ecosystem."

Challenges and opportunities  
of a changing paradigm

ACQ-NEX 
the New Experience for Acquirers 

Payments’  
processing is 
a commodity

Multi-methods 
interoperability and 
orchestration is key

Payments’  
business 
profitability 
in question

Pave the future 
from Payments to 
Data transactions 
processing

Ambitious business development approach 

     

 
Leverage our 
existing clients 
and partners  
PSP in Germany, 
Acquirers in Baltics, 
T2 banks in CEE

 

 
Unleash 
ecosystem 
potential  
PSP in Italy, market 
place support with 
Google, T2 banks 
in many regions 
(APAC, Africa)

 
Strengthen 
regional  
footprint  
Major acquirers 
looking for 
alternative 
processing 
solutions. 

#1 #2 #3

Disruptive business model    

Key client targets

Key values of a future proof transaction processing solution 

Leveraging  
cloud benefits

✓
✓
✓
✓
✓
✓

Simple, Predictable, Scalable, Customizable for all our clients

Medium/Small 
sized Acquirers

Payment 
Ecosystem 
Innovators 
(Fintech+ 
Big-Tech)

PSP 1

2

3

Core services  
at a minimum fee

Premium options  
in subscription mode

Enable 
Ecosystems

IT Cost 
Optimisation

Faster 
Time-2-Market

Scalable 
deployment

In-Person Payments

SoftPOS 

Bring your own device and 
turn a smartphone or tablet 
into a secure payment 
terminal, allowing merchants 
to accept contactless 
payments without additional 
hardware.

Mobile card readers 

Portable card readers allow 
for on-the-go payment 
acceptance for tap and chip 
transactions, providing a 
seamless payment experience 
with a low-code setup.

Traditional terminals 

These devices include  
intuitive touchscreen 
terminals, in-lane options,  
and countertop devices that 
can handle high volumes.

Unattended 

Empower customers with 
self-serve unattended 
devices. Whether in retail, 
hospitality, or various service 
environments, these terminals 
allow customers to complete 
orders and payments at their 
own convenience.

Gateway connection 
Low touch support 

Worldline’s gateway allows you to 
connect merchants to the acquirer of 
their choice, securely and efficiently. 
We handle the encrypted transmission 
of card data and ensure fast, reliable 
transaction routing, while their selected 
processor manages settlement, 
reporting, and funding. Bring your own 
VAR sheet and processors.

Full service 
Personalized support 

Worldline manages the entire payment 
flow, from merchant account creation to 
transaction processing, settlement, and 
reporting, so you don’t have to juggle 
multiple providers. Our full-service 
model gives you access to integration 
assistance, expert account management, 
and marketing collaboration, plus best-in-
class customer support for both you and 
your merchants.

Standalone

A standalone POS setup keeps the 
payment terminal separate from the 
point-of-sale system. The two devices 
operate independently, with no direct 
communication between them.

Semi-integrated

A semi-integrated POS allows  
limited communication between the 
point-of sale system and the payment 
acceptance terminal. This can also 
be used app-to-app. These solutions 
keep transactions secure while allowing 
for greater information sharing and 
seamless checkouts.

Fully integrated

A fully integrated POS system connects 
the register, payment terminal, and 
backend systems/software into one 
unified platform. All components 
communicate directly for a streamlined 
transaction and reporting process.

Industries

Regions

Payment setting

   Transaction amounts

Integration type
Examples:

Market overview

SoftPOS-enabled 
deviceRegister/POS

Retail Restaurant Trades Events NFP Fitness Delivery SMBs

Canada (English + French) USA CAD  USD

Low ticket 
ex. food, convenience items

Medium ticket 
ex. salon, fitness, clothing

High ticket 
ex. tuition, home services,  

vendor payment

In-store 
ex. retail stores

Mobile in-store 
ex. line-busting, curbside pickup

Mobile various locations 
ex. events, field services

Card reader Terminal/POS system/PrinterRegister/POS 
system

Who are your 
current payment/
gateway partners?

?

What other  
providers are you 
considering?

?

How are you 
expanding your  
in-person offering?

?

%

Dive into the world of card-present from mobile to self-serve terminals. 
Explore a payment solution that works for you and your merchants.

Worldline and Bambora are registered trademarks and trade names owned by the Worldline Group. Bambora Inc., that uses  
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INFOGRAPHIES CONÇUES POUR WORLDLINE (FinTech), MÊLANT RIGUEUR DE L’INFORMATION ET CRÉATIVITÉ GRAPHIQUE.

La plus longue infographie de ma carrière est visible ici : blog.worldline.tech

Je m’adapte au style d’illustration, 
au ton graphique et au format 
demandé par le client.

Chaque infographie est conçue 
pour rendre l’information claire, 
lisible et attractive, tout en  
respectant l’identité visuelle  
du projet.

Mon objectif : transformer des 
données complexes en images 
compréhensibles et esthétiques, 
capables de capter l’attention 
tout en facilitant la lecture.

https://blog.worldline.tech/2024/02/13/designing_infographics_rex.html


#6 artificial intelligence
QUAND LA TECHNOLOGIE DEVIENT UN NOUVEL OUTIL DE CRÉATION.

Parce qu’il est parfois difficile de trouver l’image juste, j’explore  
les outils d’intelligence artificielle pour générer des visuels uniques  
et adaptés à chaque projet.



#7 miscellaneous
DIVERS PROJETS RÉALISÉS EN PARALLÈLE DE MES MISSIONS PRINCIPALES.

Création de pochettes de 
disques, conception d’un jeu  
de tarot, design de sites Internet 
et autres projets graphiques  
sur mesure.


